
Writing for the Web
Academic Departments



Who Am I?

• Not an existential question
• Amy Michelin – Naomi Michelin
• Communications Electronic Media 

Manager
– So what do I do? 
– Ultimately my job is to help you.



What is this training about?

• Training is intended to teach or refresh:
– the process of creating successful, engaging 

web content
– the power of rapid planning and specific 

planning techniques
– practical guidelines with examples for writing 

great web content in our multi-screen, 
responsive-design world



Everything you need to know FIRST

• Your role: Defined 
• Your responsibilities 
• Content structure template  

– Announcements
– Department Directory*
– Degree & Certificate Programs **

» Courses
– Academic Advising**
– Tutoring & Support Services
– Faculty Resources
– Clubs & Societies 

*Exists – needs updating     **PDF needs to be converted



Glossary of web terminology
– Accessibility – ADA Compliance – Americans 

with Disabilities Act (ADA) Standards for 
Accessible Design 

– Content Management System (CMS) - Software 
application used to create and update web pages 
and web content. BCC’s CMS is WordPress. All 
College departments/divisions are required to use 
WordPress to maintain the content of their 
respective sections. 

– Domain – The internet address and name of a 
website and all its subpages, owned by a person 
or institution.  The BCC web domain is 
www.bcc.cuny.edu.



Glossary – continued…
– Microcontent – Short content, like headlines, 

which need to be immediately clear and 
inviting to a reader, and which still make 
sense when removed from their original 
context.

– Published – Content that is “live” (visible to 
public) on the Web.

– Responsive Design – A single website 
designed to detect a visitor’s device, screen 
size and orientation and change the layout 
accordingly.



Glossary – more still...
– SEO/SEM – SEO is increasing the amount of website 

visitors by getting the site to appear high on results 
returned by a search engine. SEM is considered 
internet marketing that increases a site's visibility 
through organic search engines results and 
advertising. SEM includes SEO as well as other 
search marketing tactics.

– Usability – Usability addresses a site’s organization, 
navigation and logic. It is about tasks, interactions 
and goals. It measures how easily and intuitively a 
task can be completed or a goal accomplished.

– UX – User Experience: how the visitor feels after 
leaving a website.



Glossary – last few – I promise…

– Web Content Accessibility Guidelines (WCAG) 
part of a series of web accessibility guidelines 
published by the Web Accessibility Initiative (WAI) 
of the World Wide Web Consortium (W3C). 

– World Wide Web Consortium (W3C) – the main 
international standards organization for the 
Internet.

– Web Content – Any content or data created by 
BCC’s faculty and staff and published on the 
College’s website to represent the work of the 
college, department or unit.



Forget Everything You Learned 
About Writing Well



Setting the Context

• Content – What site visitors want
– Conversation 

– Smartphones and tablets

– Responsive design 



Conversation



Smartphones and tablets



Responsive design 



Planning GREAT content



Everything We Write is Functional

What do you want people to do?



Who Are They & What Do They 
Want?
• Audience(s)?

• Creating simple personas

• What questions are they asking? 
= conversations



Examples: 

• Using the power of this planning to 
evaluate a successful website and an 
unsuccessful one.



Usability

Bounce!



Usability
• Subheads are

Great!



Usability 



Usability



Actionability (new word – I didn’t 
make it up.)



Writing Great Content - Guidelines

• Think 
”mobile first”



Guidelines

• Engage
people 
immediately



Guidelines

• Make 
every 
word 
count



Guidelines

• Finish the process (a few more tips very 
quickly as we end)
– Review & Edit
– Walk your personas through their 

conversations
– Everyone: No room for Ego… Ego is not my 

Amigo! 😀



Questions?

Contact 
• Naomi.Michelin@bcc.cuny.edu
• 718-289-5150


