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Bronx Community College Brand Guidelines

INTRODUCTION
There’s more to BCC’s brand than meets the eye.  
You’ve always known it. And you’re right.

You see, our brand isn’t just about a logo or a color scheme.  
It comes out of all the interactions and experiences people have with us.  
The expectations they have of us. The promises we’ve made them.

Our brand is who we are.  
And it’s also what we stand for.
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BCC QUALITIES
Staying on brand is about keeping our promise to the people who matter.  
And at BCC we keep our promises.

The power of BCC comes from our collective experiences. All of our messages should  
begin with the experiences that we offer and conclude with the rewards to our students.  
Every experience is a learning experience. Along the way we’ve learned that we’re:

	 Real. We’re straight up. We tell it like it is. Anything else is a waste.

	 Smart. We’re thinkers and doers. It’s a combination that can’t be beat.

	 Wise. We’re built on experiences. And we’ve learned from everyone.

	 Strong. The road is long, but anything’s possible. We’ll stay the course.

	 Bold. We do things our way. We’re not afraid to stand out.

	 Proud. We know where we come from. The Bronx is our heartbeat.

	 Driven. We’ll do what it takes. We’re here to blaze our own path.

	 Diverse. We find unity in our differences. And we celebrate them all.

	 Worthy. This is our world. And we’re deserving of our place in it – and everything we do.

These are our qualities. They’re what defines us. When we focus on them, we can be true  
to who we are. All of our messaging should begin with what we offer/our attributes and  
concludes with the outcome/reward for our audience/students.
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VOICE AND TONE
• Active

•Personal

•Friendly

•Informal without being too casual 

Varying your voice 
	 • Academic department and administrative office websites: efficient,  
		  informative, but approachable

	 • Student Activities and Services: less formal, community-focused (us not you), inclusive

	 •	Blogs: informal, conversational, inviting responses (if work related, they still  
		  have to be professional and make some grammatical sense)

Active voice 
The active voice is more direct and uses fewer words

	 • Passive: The lecture was enjoyed by the new students

	 • Active: The new students enjoyed the lecture

Personal voice
	 • Impersonal: Web users may subscribe to the free email newsletter below

	 • Personal: Sign up for your free email newsletter
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VOICE AND TONE
Editorial Voice 

BCC is an inclusive environment. Our communications should reflect that. Our audience includes 
traditional students and people returning to education. Among other things, telling the BCC story 
communicates our values, our strategic priorities, and the qualities that set us apart from our peers.

As thousands of content pieces from colleges and universities are fighting for attention – every 
single day – it is imperative that Bronx Community College’s messages are consistent.  When 
communicators deliver the same messages multiple times in multiple ways, our key audiences 
become familiar with the Bronx’s Story, strengthening our connections with them.

Keeping Our Promise
BCC empowers you to reach within, join forces and work hard to get to where you need to be. That 
strength is already there – we just help bring it out.

Our brand essence is our emotional heart.  
It’s the core of who we are.
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VOICE AND TONE
Our Voice Attributes
When you take a brand and give it human characteristics you have a brand personality.

And BCC is all about personality. It’s confident, vibrant and proud of its heritage. It’s savvy, smart 
and fearless. It knows that there’s strength in diversity and that independent thinking leads to 
togetherness. It’s built on community – because it’s in community that individuals thrive. 

Our personality is what informs our qualities and our voice.
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COLLEGE IDENTITY
LOGO
The BCC logo should be presented in white, black or Green PMS 3415. Black is the primary color 
option. It is intended for use on lighter backgrounds and images to maintain legibility. When placing 
the logo on a dark colored background, it should be in white.

Usage of Green PMS 3415 should be for a more sophisticated publications.

Please note: When the College went through the branding process with EFK, it was decided  
that the gold, PMS 129 would NO longer be considered a primary or secondary color.
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COLLEGE IDENTITY
CUNY/BCC logos lock up
Here are approved way to use the BCC and CUNY brand together. The only logo that it is always 
appropriate to partner with the BCC logo is CUNY’s logo. CUNY has specific ways that their logo pairs 
up with other logos. Please see below for the appropriate pairing.
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COLLEGE IDENTITY
LOGO

Using the Logo vs Spelling out the College’s Name
There are times when it is appropriate to spell out the College’s name and use the logo  
on the back, bottom or on another page.

When to Use the College’s Official Seal
The College has an official seal. The seal is used on certificates and on other official documents. It has 
been used on some of the College’s commencement and convocation programs.  
The Presidents’ inaugural materials used the seal rather than the logo.
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COLLEGE IDENTITY
BRONCO LOGO

The College also has a logo of the official mascot, the Bronco. The Bronco logo has its very own 
green and gold which can only be used in the Bronco logo. The Bronco logo is used on merchandise, 
athletic uniforms, special signage and some publications.

PMS 617
CMYK 
100,27,89,16

RGB 
0,117,74

#00754A

PMS 2411
CMYK 
4,17,87,0

RGB 
245,206,62

#F5CE3E
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COLLEGE IDENTITY
LOGO: Sub Brand Hierarchy
The College has only one logo and it should only be combined with the CUNY logo but to help your 
program, office or department to standout, we can create a logotype for you. This is a completely text 
derived identifier that can be combines with the BCC logo and CUNY logo lockup or with the BCC 
name and CUNY name spelled out. If you spell out the name of BCC and CUNY, you must use the 
logo lockup on the title page, back cover or another prominent location within the publication.​

Examples:
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COLLEGE IDENTITY
COLOR PALETTE: PRIMARY COLORS
Rules of Usage — The BCC logo can only appear in Green PMS 3415, Black or white. The logo should 
never appear in any of the secondary or tertiary colors. When designing what we call institutional 
publications, we try to use the PMS 3415 as a primary color.

Institutional publications include commencement program and invitation, the College Catalog, the 
strategic plan and annual reports.

PMS 3415
CMYK 
100,27,89,16

RGB 
0,117,74

#00754A

BLACK WHITE
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COLLEGE IDENTITY
COLOR PALETTE: SECONDARY COLORS
Our brand calls for the use of bright and vivacious duotones. Duotones are just what they sound like, 
two color that fade from one to the other. Duotones can be used in photos, background and objects 
like borders or decorative rules. 

PMS 3385
CMYK 
100,27,89,16

RGB 
0,117,74

#00754A

PMS 2736
CMYK 
4,17,87,0

RGB 
245,206,62

#F5CE3E

PMS 388
CMYK 
100,27,89,16

RGB 
0,117,74

#00754A

PMS  286
CMYK 
4,17,87,0

RGB 
245,206,62

#F5CE3E

PMS 485
CMYK 
100,27,89,16

RGB 
0,117,74

#00754A

PMS 266
CMYK 
4,17,87,0

RGB 
245,206,62

#F5CE3E

PMS 382
CMYK 
100,27,89,16

RGB 
0,117,74

#00754A

PMS 219
CMYK 
4,17,87,0

RGB 
245,206,62

#F5CE3E

PMS 3935
CMYK 
100,27,89,16

RGB 
0,117,74

#00754A

PMS 485
CMYK 
4,17,87,0

RGB 
245,206,62

#F5CE3E

PMS 1375
CMYK 
100,27,89,16

RGB 
0,117,74

#00754A

PMS 2728
CMYK 
4,17,87,0

RGB 
245,206,62

#F5CE3E

PMS 102
CMYK 
100,27,89,16

RGB 
0,117,74

#00754A

PMS 3285
CMYK 
4,17,87,0

RGB 
245,206,62

#F5CE3E

PMS 250
CMYK 
100,27,89,16

RGB 
0,117,74

#00754A

PMS 3285
CMYK 
4,17,87,0

RGB 
245,206,62

#F5CE3E
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COLLEGE IDENTITY
COLOR PALETTE: SECONDARY COLORS

Duotones samples:

Please note: 
Duotones should 
never be used 
in the reverse. 
The Darker color 
is always the 
foreground and 
the lighter color 
is always the 
background.
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COLLEGE IDENTITY
COLOR PALETTE: TERTIARY COLORS
Tertiary Colors are used when the BCC Green, Black, white and the Duotones are not what you 
need. These colors are solid and in most cases are not used when using a duotone. Included in the 
approved colors are the CUNY blue and gold. BCC former gold is included in the Tertiary colors but 
cannot be used for the BCC logo.

PMS 3005
CMYK 
100,27,89,16

RGB 
0,117,74

#00754A

PMS 267
CMYK 
100,27,89,16

RGB 
0,117,74

#00754A

PMS 129
CMYK 
4,17,87,0

RGB 
245,206,62

#F5CE3E

PMS CUNY
CMYK 
100,27,89,16

RGB 
0,117,74

#00754A

PMS CUNY
CMYK 
100,27,89,16

RGB 
0,117,74

#00754A
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COLLEGE IDENTITY
TYPOGRAPHY
The College has three official fonts which are free to download from Google. They are:

RUBIK 
Aa Bb Cc Dd 123456
Aa Bb Cc Dd 123456 
Aa Bb Cc Dd 123456 
Aa Bb Cc Dd 123456 
Aa Bb Cc Dd 123456
Aa Bb Cc Dd 123456 
Aa Bb Cc Dd 123456 
Aa Bb Cc Dd 123456 
Aa Bb Cc Dd 123456 
Aa Bb Cc Dd 123456

ROBOTO 
Aa Bb Cc Dd 123456
Aa Bb Cc Dd 123456 
Aa Bb Cc Dd 123456 
Aa Bb Cc Dd 123456 
Aa Bb Cc Dd 123456
Aa Bb Cc Dd 123456

Lora 
Aa Bb Cc Dd 123456
Aa Bb Cc Dd 123456 
Aa Bb Cc Dd 123456 
Aa Bb Cc Dd 123456 
Aa Bb Cc Dd 123456
Aa Bb Cc Dd 123456
Aa Bb Cc Dd 123456 
Aa Bb Cc Dd 123456
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COLLEGE IDENTITY
PHOTOGRAPHY
All photos taken by the Office of Communications and Marketing are available  
to view and for downloading at our official Flickr site at:  
https://www.flickr.com/photos/bronxcommunitycollege/albums

If you are taking photos at an event, it is important to have students and other attendees sign a 
Photo Release Form. This form is available for download at www.bcc.cuny.edu.xxxxxx. Please note— 
a person must be 18 years or older to sign a release form. If they are under 18, a parent or guardian 
must sign the form.

If you are taking photos at a large event, we can provide you with a sign to display at the which takes 
the place of individual signed photo releases. 
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COLLEGE IDENTITY
BCC’S YOUTUBE POLICY
All videos will be reviewed on a case by case basis to make sure the content reflects and 
supports the mission of the College. All videos must follow the College’s brand guidelines, 
include the BCC and CUNY logo lockup and use the approved fonts, Roboto, Rubik and or 
Lora. The BCC and CUNY logos are available for download at https://www.dropbox.com/sh/
d5rvmq3sjtyvc88/AABInnFZeBk6KpSi5L0-wB7pa?dl=0
Promotional videos should be kept to 5 minutes maximum — best practice is under 3 minutes. 
Any and all music used must be royalty free. One site for royalty free music is: 

https://www.bensound.com/. There are many others, this is just an example.

Videos of lectures, concerts, performances, speeches, etc. will be shown in their entirety. A 
playlist will be made for videos that are part of a series. 

The policy for having students participate, actively or passively, in a video is the same as it is 
with still photography. All students must be 18 years or older and must sign a release form and 
supply a copy of a photo ID that includes their date of birth. Release forms are available for 
download at: (Amy is moving them to an easier to locate location on the website)
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COLLEGE IDENTITY
STATIONERY
BCC Letterhead | BCC’s official 
letterhead is available in three different 
formats.  
A PDF template, MS Word Template or 
you can order printed letterhead.  
To get printed letterhead or official 
business cards, you must put in a 
workorder in TrackIt at http://www.bcc.
cuny.edu/faculty-staff/submit-a-work-
order/   
No. 10 business envelopes are available 
through Receiving

Bronx Community College of The City University of New York
2155 University Avenue | Bronx, New York 10453-2895
www.bcc.cuny.edu 

Department of English
Colston Hall [CO], Room 600
P: 718.289.5731
F: 718.289.6310

w w w . b c c . c u n y . e d u
Eddy Bayardelle, Ph.D.
BCC Foundation President
Vice President for External Relations
P:  718.289.5185
E:  eddy.bayardelle@bcc.cuny.edu 
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COLLEGE IDENTITY
TEMPLATES
You can download the following templates from the BCC website.

 	 • PowerPoint

Download here:
http://www.bcc.cuny.edu/about-bcc/communications-and-marketing/visual-identity-elements-resources/templates/

Find images for your presentations here:
https://www.flickr.com/photos/bronxcommunitycollege/albums
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COLLEGE IDENTITY
TEMPLATES
You can download the following templates from the BCC website.

 • Email Signature template

http://www.bcc.cuny.edu/about-bcc/communications-and-marketing/visual-identity-elements-resources/templates/

BCC Employee Jane Doe
Director, Office/Department
Communications and Marketing

Gould Memorial Library, Room
718.289.5160
Fax: if applicable

Bronx Community College
2155 University Avenue
Bronx, NY 10453
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SAMPLE PROJECTS
INSTITUTIONAL PUBLICATIONS: ANNUAL REPORT
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SAMPLE PROJECTS
INSTITUTIONAL PUBLICATIONS: STRATEGIC PLAN
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SAMPLE PROJECTS
INSTITUTIONAL PUBLICATIONS: COLLEGE CATALOG

25
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SAMPLE PROJECTS
INSTITUTIONAL PUBLICATIONS: BCC VALUE
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SAMPLE PROJECTS
INSTITUTIONAL PUBLICATIONS: FAST FACTS
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SAMPLE PROJECTS
INSTITUTIONAL PUBLICATIONS: COMMENCEMENT 

BRONX 
COMMUNITY 
COLLEGE
of The City University of New York

2019
59TH COMMENCEMENT
P R O G R A M

Friday, the thirty-first of May
two thousand and nineteen
at nine-thirty in the morning

Request the honor of your presence at the

59TH COMMENCEMENT
EXERCISES

Friday, the thirty-first of May
two thousand and nineteen
at nine-thirty in the morning

Bronx Community College | Ohio Field
2155 University Avenue, Bronx, NY 10453

BRONX COMMUNITY COLLEGE
of The City University of New York

C
LA

SS
 O

F

2019
The President, Faculty, Staff and

28
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SAMPLE PROJECTS
ADVERTISEMENT AND RECRUITMENT ADS 

Apply Now for 2019

FALL SEMESTER
at BRONX COMMUNITY COLLEGE

WWW.BCC.CUNY.EDU/APPLY

FALL 2019 begins August 24, 2019

Apply now for Fall 2018
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SAMPLE PROJECTS
BANNERS 

FALL 2019

WELCOME 

Students, Faculty and Staff

C
Y

B
ER

SE
C

U
R

IT
Y

TH
IS

 IS
 B

R
O

N
X

Apply today for 
Fall 2018
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SAMPLE PROJECTS
BCC FOLDER 

2155 University Avenue, Bronx, NY 10453
718.289.5100 | bcc.cuny.edu

2155 University Avenue, Bronx, NY 10453
718.289.5100 | bcc.cuny.edu
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SAMPLE PROJECTS
BROCHURES AND 4X9 CARDS 

CYBER
SECURITY
THIS IS BRONX

Apply today for Fall 2018

DIVERSITY IN 
PUBLIC ART
Empowering Community Voices at
Bronx Community College’s Hall of Fame

An art and community event celebrating the Historic First 
Hall of Fame in the United States

Saturday, September 21, 2019

Upcoming Event: Open House New York, Sunday, Oct 17, 2019, 1-4 p.m., 
Bronx Community College

Open House New York is a citywide celebration of architecture, urban 
design, and New York City. Every October, more than 250 buildings and 
projects across New York’s five boroughs - from infrastructure facilities 
to cultural spaces and from workspaces to private residences - open 
their doors to the public for tours and talks with architects, urban 
designers, historians, preservationists, and city leaders.
There will be architect-led tours of Gould Memorial Library and The 
Hall of Fame - designed by Stanford White of McKim, Mead and 
White Architects; North Hall and Library - designed by Robert A. M. 
Stern Architects; and four buildings designed by Marcel Breuer, noted 
modernist architect.

https://ohny.org/

2155 University Avenue, Bronx, NY 10453 
718.289.5100 | www.bcc.cuny.edu

2155 University Avenue 
Bronx, NY 10453
www.bcc.cuny.edu

ABOUT BRONX COMMUNITY COLLEGE
Bronx Community College of The City University of New 
York offers more than 40 academic programs that prepare 
students for careers and to continue their education at 
four-year colleges. Located on a 45-acre tree-lined campus, 
BCC is home to the Hall of Fame for Great Americans, 
the country’s first hall of fame. The College provides its 
approximately 10,500 students with quality academic 
programs, outstanding faculty and flexible class schedules. 
BCC is a Hispanic Serving Institution (HSI), with students 
representing approximately 100 countries. In October 2012, 
the BCC campus was declared a National Historic Landmark, 
becoming the country’s first community college to receive 
such a designation.

BRONX COMMUNITY COLLEGE 
LIBRARY MISSION STATEMENT

The mission of the Library is to provide services, 
resources and library programs which support the 
academic mission of Bronx Community College. 
Library faculty take an active role in assisting students 
and faculty in learning how to use print and electronic 
information resources to support their educational and 
career needs. Librarians are active teachers of research 
skills and also provide instruction in the use of new 
technologies to access information. Librarians and 
teaching faculty are partners in the development of an 
information-literate campus community.

Define the Topic
Hunt down the relevant source material

Evaluate the Information
Incorporate New knowledge

Quote original source

A program sponsored by the Bronx Community College Library

Goals for Student Information Literacy

Welcome to the 

COLLEGE 
DISCOVERY 

PROGRAM 
at Bronx Community College of The City University of New York

Excellence. Scholarship. 
Leadership. Ingenuity. 
Service.
Chi Alpha Epsilon was formed to
recognize the academic achievements 
of students admitted to colleges and 
universities through non-traditional
criteria. It serves developmental,
SSS, McNair Scholars and Educational 
Opportunity Program students. Its purpose 
is to promote high academic standards, 
foster increased communication among its 
members and honor academic excellence 
achieved by those students.  

Youth Matters
Youth Matters is a program supporting 
SEEK and College Discovery students at 
The City University of New York who are 
currently in or previously were in foster 
care or who are orphans or wards of the 
court. Youth Matters was established 
to boost their college retention and 
graduation rates. Nationally, of the 20% of 
foster youth who attend college only two 
to nine percent graduate.

Benefits:
 • Unlimited, monthly MetroCards
 • On-campus meal vouchers
 • Tuition-free winter and summer  
  courses, emergency funding
 • Full-time social work support
 • Opportunities to meet students from  
  throughout CUNY

How to Apply: 
 • Apply online to a CUNY community  
  college: http:/www.cuny.edu/  
  admissions/apply.html 

 • Check SEEK/CD  box (Section 4) on  
  the CUNY application form. Apply  
  early as program slots are limited. 

 • Apply for financial aid by completing  
  the FAFSA and New York State TAP  
  application after January 1. 

 • Take the CUNY Skills Assessment Test. 
 • Attend a College Discovery   
  information session. 

400 CD Students57%Female

100:1 student/counselor ratio

of 2015 College Discovery freshmen 
were in good academic 

standing after one semester

43%Male

100% Receive Pell

63%

College Discovery                                                   BY THE NUMBERS:

Bronx Community College (BCC) is located 
on a 45-acre historic landmark campus in the 
University Heights section of the Bronx. BCC 
offers more than 40 academic programs that 
prepare students for future careers or pursuit of 
a four-year college degree. The College serves 
nearly 11,000 students from over 100 countries 
and provides a nurturing environment where 
students excel.

College Discovery
2155 University Avenue
Bronx, New York 10453
Loew Hall [LO], Room 406

Phone: 718.289.5882
Fax: 718.289.6498
E-mail: collegediscovery@bcc.cuny.edu
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SAMPLE PROJECTS
EVENT MARKETING 

SPONSORS

Presidential
Arthur and Patricia Antin

BronxCare Health System

Here to Here

Morris Heights Health Center 

Green and Gold 
Harriet and George Blank 

Eckerd Connects

Fidelis Care

GNYHA Ventures, Inc.

Municipal Credit Union

Nissan North America 

Simone Metro Properties

United Federation of Teachers

Friends of BCC 
1199SEIU Child Care Corporation

Borough of Manhattan Community College

GHO Ventures, LLC

Hostos Community College

New York City Hispanic Chamber of Commerce

Michael Robinson

WellCare

*As of April 26, 2019

2019 Scholarship Gala
Wednesday, June 5, 2019 | 6 p.m. – 10 p.m.

BRONX COMMUNITY COLLEGE FOUNDATION

Carolina Valenzuela
Spring 2019 Mel Winter Award
Carolina Valenzuela graduated from high school in the Dominican 
Republic in 2012 before moving to the U.S., enrolling at BCC in 
Spring 2017. Carolina is an ASAP student and works with ASAP’s 
recruitment team as a student leader and ambassador to ensure 
other students are able to get the same benefits from the program. 
Ms. Valenzuela is a member of both the Phi Theta Kappa Honor 
Society, where she served as vice-president of Advertising, and 
the Alpha Beta Gamma Business Honor Society. She was also a 
mentor for the Male Empowerment Network. During her last year at 
BCC, Carolina was the Student Government Association President 
(2018-2019) and was accepted into New York University, where she 
will continue her studies in Leadership Management and Human 
Resources — on a full scholarship. She will also be working on 
constituent services in the office of New York State Assembly 
Member Victor Pichardo.

2019 Scholarship Gala
Wednesday, June 5, 2019 | 6 p.m. – 10 p.m.

BRONX COMMUNITY COLLEGE FOUNDATION
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SAMPLE PROJECTS
EVENT MARKETING 

1
Saturday, May 2, 2020

42nd Annual Roscoe C. Brown, Jr.
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SAMPLE PROJECTS
PROMOTIONAL MATERIALS 

2 3

7th  
Annual 
Faculty 
Day 
Social Justice and the 
Community College

April 12, 2019 

Committee on Instructional and 
Professional Development, with 
the Division of Academic and 
Student Success and the Center 
for Teaching, Learning, and 
Technology

Acknowledgements
The CIPD would like to 
acknowledge the following people 
and departments.  Without their 
help, BCC Faculty Day would not 
have been possible.

Thomas A. Isekenegbe 
President

Luis Montenegro 
Interim Provost and Vice President,
Division of Academic 
and Student Success

Alexander Ott
Associate Dean for Curriculum and 
Instruction, Division of Academic and 
Student Success

Bibi Yusuf-Moore
Interim Confidential Executive 
Assistant to the Provost and Senior 
Vice President, Division 
of Academic and Student Success

Liyeira Lopez-Freedman
Registrar Specialist, Division of 
Academic and Student Success

Mark Lennerton 
Director, Center for Teaching,
Learning and Technology (CTLT)

Albert Robinson
Assistant Director, CTLT

Jose Lai 
Instructional Technology Academic
Applications Manager, CTLT

Delwar Sayeed 
Academic Technology Coordinator, 
CTLT

Manuel Decena
Instruction Technology Assistant, CTLT

Frank Chan 
Instruction Technology Assistant, CTLT

Ana Davis 
Instruction Technology Assistant, CTLT

Andy Reyes 
Instruction Technology Assistant, CTLT

Jessica Brown 
College Assistant, CTLT

Maribel Lugo
College Assistant, CTLT

Richard Martinez 
Video/Media Specialist, CTLT

Stephanie Polo 
Administrative Event Coordinator

Barbara Thomson 
Administrative Event Coordinator

Frank Giglio 
Manager, Campus Administrative 
Support Services

Jose Burgos 
Associate, College Print Shop

Thérèse LeMelle 
Director, Communication and 
Marketing

The staff of the Communications & 
Marketing Office

The staff of the Public Safety 
Department

The staff of the Physical Plant 
Services Department

The Committee on Instruction and 
Professional Development

*Rebeca Araya (Chair)
Biological Sciences

*Joël Magloire (Vice Chair) 
Communication Arts and Sciences

*Angel Falcon (Secretary) Library

*Katherine Acevedo-Coppa
Division of Academic & and 
Student Success

*Carl R. Andrews 
Library

Frank Douglas Blanchard 
Art and Music

*Kelvin Cooper 
Health, Physical Education and 
Recreation

*Zaida Godoy-Navarro
Modern Languages

Sunej Hans
Chemistry and Chemical Technology

Clarence Hodge
Nursing and Allied Sciences

Yunchun Hu 
Mathematics and Computer Science

Howard Irby, Jr. 
Business and Information Systems

Hamad Khan 
Engineering, Physics &Technology

Elise S. Langan 
Education and Academic Literacy

*Mara Lazda 
History

*Jawied Nawabi 
Social Sciences

Kwame Nyarko 
General Counseling

*Crystal Rodriguez
Social Sciences

Vivian Rodriguez 
Nursing and Allied Health Science

*Cheyenne Seymour 
Communications Arts and Sciences

Zhe Wang 
Mathematics and Computer Science

*John Ziegler 
English

*Faculty Day Subcommittee Members

2155 University Avenue 
Bronx, New York 10453
718.289.5100 
www.bcc.cuny.edu

F E AT U R I N G

The Bronx Opera Chorus, The Orchestra of the Bronx and Bronx Community

Community Readers include: Dr. Ruth Westheimer, Congressman Jose E. Serrano, Ms. Valerie Capers and more...

This performance is open to the general public. Tickets are $15 in advance and $20 at the door. 
BCC students with valid ID and K-12 students will be admitted for free with advance reservation through December 12th.

To purchase tickets, 
visit: https://bit.ly/2Te3Je3

Seating is limited. 
Free parking available. www.bcc.cuny.edu

For more information please contact the Office of Development at 718.289.5394 or bccfoundation@bcc.cuny.edu

is a proud sponsor of BCC’s Handel’s Messiah

BRONX 
COMMUNITY 

COLLEGE 
PRESENTS

Sunday, December 15, 2019 at 3 p.m.
Roscoe Brown Student Center - Hall of Fame Playhouse

2155 University Ave, Bronx, N.Y. 10453
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SAMPLE PROJECTS
PROMOTIONAL MATERIALS 

FA L L  WINTER  2018

www.bcc.cuny.edu/workforce-development
718.289.5170 
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SAMPLE PROJECTS
PROGRAMS 

Alexquis Acevedo
Miguel Adamez
Nolan Agosto
Robert Alcantara
Aisha Alkaifi
Esteven Alvarez
Amanda Neis 
Kingsley Amoako
Malique Anderson
Chris Anguisaca
Ciara Aponte
Lynasia Ashley
Alaysia Baez
Estrella Baez
Jake Baez
Esmeralda Baez-Colon
Ryan Balbuena
Ibrahima Barry
Karen Basora
Roszely Betancur
Jason Biel
Maria  Bonifacio
Luis Bonilla
Emmanuel Bonsu Jr. 
Kwane Bruce-Miezan
Arabia Bussey
Clarissa Cartagena
Ralph Carvajal
Maryanna Castillo
Maximo Castillo
Jose Castillo-Mena
Christopher  Castro
Bianca Catalan-Lucero
Deborah Charway
Md  Choudhury
Ishmum Chowdhury
Derick Colon
Yuhelly Compres
Maya Coppin
Angelique Cross
Erianne Cruz
Christina Dale
Juan Davila
Joshua Davis
Angel Deleon
Samantha DeMicco
Brandon DeRuggiero
Jean Carlos Diaz
Pedro Diaz
Lydia Dominguez
Daniel Dorville
Shana Duncan
Tomas Dunn
Hakeem Edwards
Antuan Encarnacion
Ajairis Esquea
Jamilex Estevez
Celines Feliz
Jailene Figuereo
Alessandra Fontela
Jani Foulks
Ari Francisco
Adolfo Garcia
Alandra Garcia
Emily Garcia
John Garcia
Jordy Garcia
Madeline Garcia
Ralph Garcia
Ursula Gautho
Angel Germosen
Keishawn Gibson
Perla Gomez
Cydeeth Gonzalez
Cynthia Gonzalez
John Gonzalez
Harold  Graham
Yazmin Guevara
Daisy Guilfuchi
Christopher Heredia
Andrew Hernandez
Dayanara Hincapie
Juanly Holguin
Marwa Ibrahim
Nahjeri James
Tiffany James

Totiyaona Jefferies
Willington Jimenez
Gavy Jimenez
Thalia Jimenez
Deandre Johnson
Shiaisha Johnson
Leila Jones
Lisana Jones
Jubran Jubran
Aicha Kante
Jason Lagual
Juan Leon
Jhamar Lewis
Michael Lewis
Alejandra Lima
Genesis Lopez
Jonathan Lopez
Karla Lopez
Matthew Lopez
Will Lora
Jeudy Luciano
Jada Magloire
Brianna Maldonado
Estefania Maldonado-Mejia
Olga Marcelino
Bryan Marte
Arbelis Martinez
Chayanne Martinez
Dorilys Martinez
Jordi Martinez
Saul Martinez
Sharlyn Martinez
Tasha Martinez
Yolawi Martinez
Hillary Mauricio-Hernandez
Quanaja McClain
Naidean Mcgee
Jeffrey Medina
Marlon Mejia
Fatima Mena
Nazir Millner
Jinlin MO
Kimberly  Molina
Chaking Moore
Taisha Moreira
Cynthia Moreno
Azriel Morillo
Keshaun Morrison
Shaniah Mosley
Yalitza Mowatt
John Moya Toribio
Maximo Muniz
Cardaja Murray
Oscar Navarro
Bridget Neequaye
Jesayka Negron
Amanda Neiss
Mohamed Niang
Nicholas Nino
Alfrine Nunez
Dillon Nuñez
Maxine Nunez
Zena Ortigoza
Aurelia Ortiz
Destiny Otero
Andry Paniagua
Jose Pantoja
Christian Paulino
Skarleem Paulino
Aishya-Chloe Payton
Urbana Peña-Mercado
John Peralta
Dorelis Perez
Ethanee Perez
Darren Perry
Shakira Pineda
Cindy Pinero
Raul Polanco
Stephany Polanco
Jessica Prochette
Jordan Pruitt
Ericka Puello-Santos
Allen Quinones
Consuelo Ramirez
Dessirey Ramirez
Dessirey Ramirez

Consuelo Ramirez-Veliz
Achelin Ramos
Andrew Ramos
Ashley Ramos
Elena Ramos
Keury Ramos
Briana Ribic
Ashley  Robles
Jesus Roca
Joshua Rochez
Emely Rodriguez
Genesis Rodriguez
Katherine Rodriguez
Linette Rodriguez
Alexander Rojas
Christopher  Rojas
Lourdes Rosado
Michael Rosado
Ashley Rosario
Carlos Rosario
Priscilla Rosario
Eliot Roy
Jaymee Salamin
Prince Samuel
Ciara Sanchez
Rosa Sanchez
Kyra-Lynn Santana
Lauryn Santana
Lesking Santana
Freddy Santos
Joel Santos
Sabrina Santos
George Saunders Jr.
Julian Sepulveda
Victoria Serra
Cashmere Sidberry
Ramon Sierra
Jabu Sohna
Eliyahmar Soto
Khristofer Spruell
Kelly Summiah
Rosvy Suriel
Justin Suriel-Tronilo
Celines Tamarez
Clive Taylor
Lewis Tejeda
Delinah Tello-Soto
Anthony Terrero
Jermaine Thames
Isamar Thillet
Pedro Tineo
Channel Torres
Peter Torres
Darrin Urbaez
Emmanuel Urena
Ashley M. Valdez
Carter Valentin
Eduardo Valenzuela
Julissa Valerio
Cassandra Valle
Brandon Vargas
Jose Vargas
Melanie Vargas
Rosa Vargas
Steven Vargas
Katherine Vasquez
Crhistine Vega
Julianne Vega
Alan Velazquez
Joan Velez-Castillo
Leslie Ventura
Mabel Ventura
Jessica Villareal
Katharine Vilomar
Marco Vital
Joel Walker
Channel West
Amanda William
Michael William
Jason Williams
Kristopher Wilson
Joshua Wiscovitch
Schneider Yalley
Samantha Zambrano
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7th  
Annual 
Faculty 
Day 
Social Justice and the 
Community College

April 12, 2019 

Committee on Instructional and 
Professional Development, with 
the Division of Academic and 
Student Success and the Center 
for Teaching, Learning, and 
Technology
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SAMPLE PROJECTS
BUILDING & DOOR SIGNS 

GM

Gould Memorial  
Library GM 104 

Communications & Marketing Office

Deivid Valdez
Graphic Designer

Yuri Lopez
Graphic Designer
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SAMPLE PROJECTS
EVENT SIGNS 
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2017 FOUNDATION 

GALA
HONORING OUR PAST 

CELEBRATING OUR FUTURE 

B R O N X  C O M M U N I T Y  C O L L E G E

FOUNDER’S SOCIETY SPONSOR

2017 FOUNDATION 

GALA
B R O N X  C O M M U N I T Y  C O L L E G E

2017 FOUNDATION 

GALA
B R O N X  C O M M U N I T Y  C O L L E G E

REGISTRATION
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SAMPLE PROJECTS
COVID 19 SIGNS 
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COMMUNICATIONS AND MARKETING
The Office of Communications and Marketing is responsible for ensuring that our marketing efforts 
are effective and meet the highest standards in terms of design, which includes both visual and 
editorial content. We also oversee the BCC website and all our official BCC social media platforms. 
This office publishes Update, your weekly guide to campus events, and On Campus, the electronic 
newsletter distributed to all students, faculty and staff, BCC alumni and CUNY leadership. 

Media inquiries on all college matters are handled directly by the Office of Communications. If you  
are approached by a member of the working press requesting information or an on-campus 
interview, please refer the reporter to the Office of Communications and Marketing and alert your 
department/office head. Please don’t invite media on campus without first alerting us. Public Safety 
will not allow members of the working press on campus without prior approval. Don’t forget to let us 
know if you or your work has been recently featured in a media outlet so that we can share it with the 
rest of the campus.
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COMMUNICATIONS AND MARKETING
HOW TO SUBMIT A PROJECT TO C&M

We use Trackit, the same workorder system as IT. Go to:  
http://www.bcc.cuny.edu/submit-a-work-order/

Once there, click on Communications and Marketing and sign in with your BCC credentials. 

Please type the details of your request in the “Work Order Description” box, and submit your

copy in a Microsoft Word document as an attachment.

You can submit website projects and requests for social media marketing via Track It. The

submission process is exactly the same. The only difference is when you fill in the “Summary”

please start off indicating if the project is web or social media, for example: WEB –

homepage billboard needed for convocation or SOCIAL MEDIA – market early

registration.

As you do with graphic design requests, please type the details of your request in the “Work

Order Description” box, and submit your copy in a Microsoft Word document as an

attachment.

To submit multiple attachments, you will first need to save the initial request, then go back in

and add subsequent attachments.
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COMMUNICATIONS AND MARKETING
HOW TO SUBMIT A PROJECT TO C&M

If you have any questions about Trackit,  
please contact Hugo Sanchez at Ext. 3119, 
or hugo.sanchez@bcc.cuny.edu

If you have any questions about your design project,  
please contact Debra Isaacs  
at debra.isaacs@bcc.cuny.edu or 718.289.5145.

If you have any questions about your web or social media request,  
please contact Naomi “Amy” Michelin  
at naomi.michelin@bcc.cuny.edu or 718.289.5150.
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COMMUNICATIONS AND MARKETING
RULES AND PROCEDURES FOR POSTING AND HANGING FLYERS,  
POSTERS AND BANNERS ON CAMPUS

44

Communications and Marketing also manages the locations for hanging banners, posters and flyers. Our objective is to ensure that the campus 
messaging is consistent and in the College brand, and the physical campus looking clean and orderly, the Office of Communications has put together 
some guidelines for posting, hanging and installing signage in strategic locations on the Campus.

In order to post, hang or install signage in the above listed area, you must put in a request to the Office of Communications and Marketing via Trackit. 
Every effort to accommodate requests will be made. Remember, signage that is being made inhouse is printed by Duplicating and the actual installation 
will be made by Physical Plan Services (PPS). When calculating lead time for a project please include time for PPS and Duplicating.

The vertical banners located at the entrances and clock tower will be used for events and announcements. The horizontal banners located on the 
exterior fences will be for long-term messaging.

The following areas and sizes are available for signage requests:

• Hall of Fame Entrance 
-10 vertical 36”w x 55’h

• Exterior fence at the Hall of Fame Entrance 
- 10 horizontal 96”w x 36’h

• University Avenue Entrance 
- 6 vertical 36”w x 55’h

• Exterior Fence North and South of University Avenue Entrance 
- 10 horizontal 96”w x 36’h (20 total)

• Alumni Gym Fence 
- 8 banners 70”w x 30”h

• Osborne Gate 
- 4 vertical 36”w x 55’h

• Clock Tower 
- 4 sides vertical 42”w x 65”h

Please be sure to include in your note with your Trackit submission: 
• The location you would like your sign/banner(s) to appear 
• Timeframe — dates you want your banner(s) posted 
• Microsoft Word file with copy 
• Images/artwork/logos if you have any
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COMMUNICATIONS AND MARKETING
RESOURCES FOUND ON OUR WEBSITE

Guidelines Procedures
http://www.bcc.cuny.edu/about-bcc/communica-
tions-and-marketing/web-digital-content/guidelines-proce-
dures/

Roles and Responsibilities
http://www.bcc.cuny.edu/about-bcc/communica-
tions-and-marketing/web-digital-content/roles-responsibili-
ties/

Web Content Guiding Principles
http://www.bcc.cuny.edu/about-bcc/communica-
tions-and-marketing/web-digital-content/guiding-principles/

Project Request for Web
http://www.bcc.cuny.edu/about-bcc/communica-
tions-and-marketing/web-digital-content/resources/
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COMMUNICATIONS AND MARKETING
RESOURCES FOUND ON OUR WEBSITE

Social Media Marketing

http://www.bcc.cuny.edu/about-bcc/communications-and-marketing/social-media-marketing/

https://www.facebook.com/bronxcc

https://twitter.com/bcccuny

https://www.instagram.com/bcccuny/

https://www.linkedin.com/school/517758/admin/
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COMMUNICATIONS AND MARKETING
RESOURCES FOUND ON OUR WEBSITE

Editorial Style Guide
The editorial style guide has been created to provide an easy and effective way to maintain a consistent format when writing copy.

http://www.bcc.cuny.edu/about-bcc/communications-and-marketing/editorial-style/
editorial-style-guide/

Campus News and UPDATE Newsletter
http://www.bcc.cuny.edu/about-bcc/news-publications/more-news/
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COMMUNICATIONS AND MARKETING
COMMUNICATIONS AND MARKETING CONTACT INFORMATION:

For more information on branding and web best practices, please visit

http://www.bcc.cuny.edu/about-bcc/communications-and-marketing/

Richard Ginsberg
Assistant Vice President  
of Communications and Marketing

richard.ginsberg@bcc.cuny.edu

718-289-5770

Ramona Barksdale
Assistant to Assistant  
Vice President of Communications and Marketing

ramona.barksdale@bcc.cuny.edu

718-289-5457

Thérèse M. LeMelle
Director, Communications and Marketing

therese.lemelle@bcc.cuny.edu

718-289-5160

Debra Isaacs 
Office Manager and Assistant to Director of 
Communications and Marketing

debra.isaacs@bcc.cuny.edu

718-289-5145

Naomi Michelin 

Electronic Media Manager

naomi.michelin@bcc.cuny.edu

718-289-5150

Michael Quinn
Senior Editor

michael.quinn@bcc.cuny.edu

718-289-5143
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