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INTRODUCTION

There's more to BCC's brand than meets the eye.
You've always known it. And you're right.

You see, our brand isn't just about a logo or a color scheme.
It comes out of all the interactions and experiences people have with us.
The expectations they have of us. The promises we've made them.

Our brand is who we are.
And it's also what we stand for.
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BCC QUALITIES

Staying on brand is about keeping our promise to the people who matter.
And at BCC we keep our promises.

The power of BCC comes from our collective experiences. All of our messages should
begin with the experiences that we offer and conclude with the rewards to our students.
Every experience is a learning experience. Along the way we've learned that we're:

Real. We're straight up. We tell it like it is. Anything else is a waste.
Smart. We're thinkers and doers. It's a combination that can't be beat.
Wise. We're built on experiences. And we've learned from everyone.
Strong. The road is long, but anything's possible. We'll stay the course.
Bold. We do things our way. We're not afraid to stand out.

Proud. We know where we come from. The Bronx is our heartbeat.
Driven. We'll do what it takes. We're here to blaze our own path.

Diverse. We find unity in our differences. And we celebrate them all.

Worthy. This is our world. And we're deserving of our place in it.

These are our qualities. They're what define us. When we focus on them, we can be true
to who we are. All of our messaging should begin with what we offer/our attributes and
conclude with the outcome/reward for our audience/students.
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VOICE AND TONE

- Active

-Personal

-Friendly

-Informal without being too casual

Varying your voice
- Academic department and administrative office websites: efficient,
informative, but approachable
- Student Activities and Services: less formal, community-focused (us not you), inclusive

- Blogs: informal, conversational, inviting responses (if work related, they still
have to be professional and make some grammatical sense)

Active voice
The active voice is more direct and uses fewer words

- Passive: The lecture was enjoyed by the new students
- Active: The new students enjoyed the lecture

Personal voice
- Impersonal: Web users may subscribe to the free email newsletter below
- Personal: Sign up for your free email newsletter
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VOICE AND TONE

Editorial Voice

BCC is an inclusive environment. Our communications should reflect that. Our audience includes
traditional students and people returning to education. Among other things, telling the BCC story
communicates our values, our strategic priorities and the qualities that set us apart from our peers.

As thousands of content pieces from colleges and universities are fighting for attention - every
single day - it is imperative that Bronx Community College’'s messages are consistent. When
communicators deliver the same messages multiple times in multiple ways, our key audiences
become familiar with the BCC Story, strengthening our connections with them.

Keeping Our Promise

BCC empowers you to reach within, join forces and work hard to get to where you need to be. That
strength is already there - we just help bring it out.

Our brand essence is our emotional heart.
It's the core of who we are.
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VOICE AND TONE

Our Voice Attributes
When you take a brand and give it human characteristics you have a brand personality.

And BCC is all about personality. It's confident, vibrant and proud of its heritage. It's savvy, smart
and fearless. It knows that there's strength in diversity and that independent thinking leads to
togetherness. It's built on community - because it's in community that individuals thrive.

Our personality is what informs our qualities and our voice.
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COLLEGE IDENTITY

COLOR PALETTE: PRIMARY COLORS

Rules of Usage — The BCC logo can only appear in green PMS 237, black or white. The logo should
never appear in any of the duotones. When designing what we call institutional publications, we try to
use the PMS 327 as a primary color. The BCC gold is used as an accent color and should not be used
more than 30% of the time. Please note the size difference of the color swatches. This size difference
represents the proportional use of each color.

Institutional publications include commencement program and invitation, the College Catalog,
the strategic plan and annual reports.

PANTONE BLACK WHITE
P109C

CMYK
1.16,100,0

RGB
255,209.0
PANTONE #FFD100

P327C

CMYK
100,21,63.7

RGB
0131117

#008375
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COLLEGE IDENTITY

COLOR PALETTE: SECONDARY COLORS

Our brand calls for the use of bright and vivacious duotones. Duotones are just what they sound like,
two colors that fade from one to the other. Duotones can be used in photos, background and objects
like borders or decorative rules. Duotones cannot be used as separate colors.

PANTONE PANTONE PANTONE PANTONE PANTONE PANTONE
P293C P357C P294C P301C P186C P213C
CMYK CMYK CMYK CMYK CMYK CMYK
100,80,12.3 86,4091,39 100.86,29.23 100,72,27.12 12100913 2,97,24,0
RGB RGB RGB RGB RGB RGB

0.61166 26.86,50 0.46,109 0.73135 20614,45 232,31,118
#003DA6 #1A5632 #002E6D #004987 #CEOE2D #EB1F76
PANTONE PANTONE PANTONE PANTONE PANTONE PANTONE
P395C P304C P331C P486C P7486C P 607C
CMYK CMYK CMYK CMYK CMYK CMYK
11,0,98.0 38.0,7.0 32,019.0 3.53,47,0 29,0,54,0 9.5.49,0

RGB RGB RGB RGB RGB RGB
235,231,23 150,218,234 165,230,218 238,144,123 186,223,147 236,228,154
#EBE717 #96DAEA #A5E5D9 #EE907B #BADF93 #ECE49A
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COLLEGE IDENTITY

COLOR PALETTE: SECONDARY COLORS

Duotones samples: -
Please note: -

Duotones should
never be used

in the reverse.
The Darker color
Is always the
foreground and
the lighter color
is always the
background.
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COLLEGE IDENTITY

TYPOGRAPHY

The College has three official fonts which are free to download from Google. They are:

RUBIK ROBOTO LORA

AaBbCcDd 123456 Aa Bb Cc Dd 123456
Aa Bb Cc Dd 123456 Aa Bb Cc Dd 123456

Aa Bb Cc Dd 123456 Aa Bb Cc Dd 123456
Aa Bb Cc Dd 123456 Aa Bb Cc Dd 123456
Aa Bb Cc Dd 123456 Aa Bb Cc Dd 123456
La casa de mi abuela Aa Bb Cc Dd 123456

es de madera. y cuando | a casa de mi abuela
llueve caen goteras. es de madera. y cuando

llueve caen goteras.
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COLLEGE IDENTITY

LOGO

The BCC logo should be presented in green (PMS 327), black or white. Green is the primary color
option. It is intended for use on lighter backgrounds and images to maintain legibility.
When placing the logo on a dark colored background, it should be in white.

Usage of green PMS 131-16 should be for more sophisticated publications.
Please note: The BCC logo should never be used in gold (PMS 109).
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COLLEGE IDENTITY

LOGO (INCORRECT USES)
Below are a few examples explaining how NOT to use the BCC Logo

COLLEGE

The BCC logo should not be stretched disproportionately

The BCC green logo should not be used on a busy background.

Bronx Community College Brand Guidelines




COLLEGE IDENTITY

CUNY/BCC logos lock up

Here are approved ways to use the BCC and CUNY brand together. The only logo that it is always
appropriate to partner with the BCC logo is CUNY's logo. CUNY has specific ways that their logo pairs
with other logos. Please see below for the appropriate pairing.
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COLLEGE IDENTITY

LOGO

Using the Logo vs Spelling out the College’s Name

There are times when it is appropriate to spell out the College’s name and use the logo
on the back, bottom or on another page.

When to Use the College’s Official Seal

The College has an official seal. The seal is used on certificates and on other official documents.
For example, it has been used on the College’'s commencement and convocation programs as
well as the President’s inaugural materials.
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COLLEGE IDENTITY

BRONCO LOGO

The College also has a logo of the official mascot, the Bronco. The Bronco logo has its very own green
and gold which can only be used only on this logo. The Bronco logo is used on merchandise, athletic
uniforms, special signage and some publications. When used on swag, the College’s name must be
typed out. Using only the B is not permitted.

PANTONE PANTONE

P343C P 5845C
CMYK CMYK
89,41,77,38 33,26,67.1
RGB RGB
9.85,64 17616911
#095540 #BOA96F
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COLLEGE IDENTITY

LOGO: Sub Brand Hierarchy

The College has only one logo and it should only be combined with the CUNY logo but to help your
program, office or department to standout, we can create a logotype for you. This is a completely text
derived identifier that can be combined with the BCC logo and CUNY logo lockup or with the BCC
name and CUNY name spelled out. If you spell out the name of BCC and CUNY, you must use the
logo lockup on the title page, back cover or another prominent location within the publication. Please
note — all logotypes will be designed in Black and White. The color of the logotype will depend on the
color of the publication being designed.

Examples:

student

BRONX COMMUNITY COLLEGE

U c c Es A SPACE TO RE-SOURCE
BRONX COMMUNITY COLLEGE
a
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COLLEGE IDENTITY

PHOTOGRAPHY

All photos taken by the Office of Communications and Marketing are available
to view and for downloading at our official Flickr site at:
https://www.flickr.com/photos/bronxcommunitycollege/albums

If you are taking photos at an event, it is important to have students and other attendees sign a

Photo Release Form. This form is available for download at https:/www.bcc.cuny.edu/wp-content/
uploads/2023/08/photo-release-form-9-2023.pdf. Please note — a person must be 18 years or older

to sign a release form. If they are under 18, a parent or guardian must sign the form.

If you are taking photos at a large event, we can provide you with a sign to display at the event
which takes the place of individual signed photo releases.
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COLLEGE IDENTITY

BCC’'S YOUTUBE POLICY

All videos will be reviewed on a case by case basis to make sure the content reflects and
supports the mission of the College. All videos must follow the College’s brand guidelines,
include the BCC and CUNY logo lockup and use the approved fonts, Roboto, Rubik and or Lora.
The BCC and CUNY logos are available for download at https://cunyithelp.cuny.edu/Sm.

do#/form/sc_task/-1?sysparm_query=active%3Dtrue

Promotional videos should be kept to 5 minutes maximum — best practice is under 3 minutes.
Any and all music used must be royalty free. One site for royalty free music is:

https:/www.bensound.com/. There are many others, this is just an example.

Videos of lectures, concerts, performances, speeches, etc. will be shown in their entirety. A
playlist will be made for videos that are part of a series.

The policy for having students participate, actively or passively, in a video is the same as it is
with still photography. All students must be 18 years or older and must sign a release form
and supply a copy of a photo ID that includes their date of birth. Release forms are available

for download at: https:/www.bcc.cuny.edu/wp-content/uploads/2023/08/photo-release-
form-9-2023.pdf
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https://cunyithelp.cuny.edu/$m.do#/form/sc_task/-1?sysparm_query=active%3Dtrue
https://cunyithelp.cuny.edu/$m.do#/form/sc_task/-1?sysparm_query=active%3Dtrue
https://www.bensound.com/
https://www.bcc.cuny.edu/wp-content/uploads/2023/08/photo-release-form-9-2023.pdf
https://www.bcc.cuny.edu/wp-content/uploads/2023/08/photo-release-form-9-2023.pdf

BR NX ﬁm Office of Admissions and Recruitment

o Loew Hall, Room 224
C OLLE GE IDENTITY COMMUNITY p e e

E: admission@bcc.cuny.edu

STATIONERY

BCC Letterhead | BCC's official letterhead
is available in two different formats.

A PDF template, MS Word Template or
you can order printed letterhead.

To get printed letterhead or official
business cards, you must put in
a workorder in ServiceNow.

To submit your project via ServiceNow, o1 The City Universty of New York
please follow the below steps: BRONX &5 oopeersty fuerue
1. Go to BCC Website and click on Quick Links COMMUNITY .., coyarcete, ono.

at the top right side of the page. Y Fresktant for Externcl Refations
2. Click on Work Orders F: eddybayardelle@bcc.cunyed

3. On the Work Orders Page, go to
Communications and Marketing link.

4. You will be redirected to the CUNY IT
ServiceNow Help page.

5. Go to login at top right of page (Use CUNY login)

6. Click on (Catalog) at top right of page.

7. Go to Categories box on left side of page.

8. Go to BCC Catalog

9. Scroll down to BCC - Marketing Box o o ot o e Uty ot

10. Fill out the Request Form e oy e S 28RS v

11. If you have any attachments,
add at the bottom.

12. Finally, submit form
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COLLEGE IDENTITY

TEMPLATES

You can download the following templates from the BCC website.

- PowerPoint

Presentation

Find images for your presentations here:
https:/www.flickr.com/photos/bronxcommunitycollege/albums

Bronx Community College Brand Guidelines
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http://www.bcc.cuny.edu/about-bcc/communications-and-marketing/visual-identity-elements-resources/templates/
https://www.flickr.com/photos/bronxcommunitycollege/albums

COLLEGE IDENTITY

TEMPLATES
You can download the following templates from the BCC website.
- Email Signature template

BCC Employee Jane Doe
Director, Office/Department
Communications and Marketing

Gould Memorial Library, Room
718.289.5160
Fax: if applicable

BRONX i
COMMUNITY

Bronx Community College
2155 University Avenue
Bronx, NY 10453
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SAMPLE PROJECTS

INSTITUTIONAL PUBLICATIONS: ANNUAL REPORT

LEARNING
TODAY

LEADING
TOMORROW

BRONX COMMUNITY COLLEGE
Avousal Reperd 2024

EBeMSRiny | RY

Bronx Community College Brand Guidelines
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SAMPLE PROJECTS

INSTITUTIONAL PUBLICATIONS: COLLEGE CATALOG

CATALOG - CATALOG 2%

BRONX &
¢ du COMMUNITY
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SAMPLE PROJECTS

INSTITUTIONAL PUBLICATIONS: BCC VALUE

BRONX COMMUNITY COLLEGE

OF THE CITY UNIVERSITY OF MNEW YORK
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SAMPLE PROJECTS

INSTITUTIONAL PUBLICATIONS: COMMENCEMENT

BRONX COMMUNITY COLLEGE

] | [=R ! ' MIVErsity of MNew Y

/_-"-;,-- \
= ) 'HE PRESIDENT, FACULTY, STAFF AND
N _. CLASS OF
BROMX COMMUNITY COLLEGE
af The City University of Mew York
or
REOUES] FE HONCOERE OF YOUR PEESENCE A THE
65™ COMMENCEMENT
EXERCISES

4'.?5"'“ COMMENCEMENT

FRIDAY, MAY 30, 2025 | 9:30 A.M.
P R O G R A M

ROBING BREAKFAS]

00 AM 900 ALM

FRIDAY, MAY 30, 2025 I ™30 AM.

CEREMONY
STARTING AT 9:30 A.M

553 University Avenue, Bronx, NY 10453
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SAMPLE PROJECTS

ADVERTISEMENT AND RECRUITMENT ADS

i Redéﬁné'w'hat's ﬁbssible

BRONX COMMUNITY COLLEGE
Transforming Lives One Student at a Time

WWW.BCC.CUNY.EDU/APPLY Eoumioniry Y

BRONX Great Programs
COMMUNITY Lead to Great Careers

COLLEGE  Wowoffering 7 fully online degree programs

FEHSTREATION FOR SLMMIR AND FiLL CLASSES A BFIN

Apply Nowl

Bronx Community College Brand Guidelines

BRONX
COMMUNITY
COLLEGE

Transforming Lives
One Student at a Time

WHW.BCC.CUNY.EDU/APPLY

B Y




SAMPLE PROJECTS

ADVERTISEMENT AND RECRUITMENT ADS

a

r &

2 Transforming Lives One Student at a Time

WWW.BCC.CUNY.EDU/APPLY ESimotiny Fi

BRONX
COMMUNITY
COLLEGE

Redefine N Redefine
What's Possible e 0 Ry What's Possible
3CC.CUNY.EDU/APPL AVNEL? A ) WWW.BCC.CUNY.EDU/APPLY
Eaubhny Y
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SAMPLE PROJECTS

FLOOR GRAPHICS
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SAMPLE PROJECTS

FLIERS

Spring 2025
PROFESSIONAL
DEVELOPMENT

GETTING TO YES BY
STRIVING FOR SUCCESS

April 16, 2025 | 9:30AM - 4:15PM | Roscoe Brown Student Center

Customer Service, Conflict Resolution, Effective Communication, Leadership,
and Management training are among the topics discussed at this event. Faculty
and Staff are welcome to participate and build relationships within the Bronx
Community College campus.

Breakfast and lunch will be provided, along with door prizes and giveaways.

If you have any questions, please email customer.solutions@bcc.cuny.edu.
Hosted by the Division of Student Success

For more information about BEYA

STEM Conference please visit:

https://www.bcc.cuny.edu/beya-
stem-conference/.

BEYA

Sl Do v

RONX i
M

-~ BEYA'STEM
onference

BLACK ENGINEER OF THE YEAR AWARDS
Becoming Everything You Are

Bus Departure from BCC: Friday, February 14, 2025 | 8:00 A.M.
Bus Return to BCC: Sunday, February 16, 2025 | 8:00 P.M.
Location: Baltimore, Maryland

The 2025 BEYA STEM Conference is a distinguished national
conference that provides a forum for high-achieving STEM students to
learn, interact, and build professional networks with industry leaders.
Throughout the years, BCC students have relished the chance to
interact and establish connections with business leaders, corporate
executives, engineers, scientists, innovators, and peers from various
academic institutions nationwide.

If you are a student engaged in or intrigued by a STEM discipline, the
BEYA STEM Conference presents a valuable chance to deepen your
understanding of STEM professions and connect with industry experts.

For any inquiries, please contact:

Alex Luma at alex.luma@bcc.cuny.edu and

Eugene Adams at eugene.adams@bcc.cuny.edu
Coordinated by the Office of Collaborative Education

Bronx Community College Brand Guidelines




SAMPLE PROJECTS

EVENT MARKETING

v -

= AT
"t

RUIN

THEBRONX

e Ll LG TETE
Roscoe 0 Rrown, Jr

0K - SK RUN
2-MILE WALK

ATURDAY
MAY 3
Run for Fun,

Fitness & Health
@—
D
jrf -

m‘iﬂ' | w Fl'ﬂgisfer Maow!
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SAMPLE PROJECTS

PROMOTIONAL MATERIALS

Spring 2025 Candidates

ARE YOU READY
TO GRADUATE?

All students who expect to graduate June 2025
must submit an application for graduation on-line
via CUNYfirst

How to Apply on CUNYfirst
March 14, 2025.

1. Log in to your CUNYfirst account

2. Click Student Center Graduation

3. Choose Apply for Graduation

in the Undergraduate Program section

4. Select desired term and click continue

5. Confirm term and submit application

Office of the Registrar | Graduation Unit
Gradunit@bce.cuny.edu or Registrar@bcc.cuny.edu | Tel.: 718.289.5710

Bronx Community College Brand Guidelines

The deadline to apply is Friday,

Ea rt h Join us for the
How Things Work
e DAY conference on
st Earth Day

y o a
,'l..'- e
‘;.:- ‘-Eiﬁ An eco-literacy conference to explore how our sarth’s systems wark
O S R

Register Todayl Apl‘ll 22, 2025 | Bronx Community College

Speakers: 10-10:30 &M, | Gould Momorisl Libesry [3ML] Suditorim
Exhibitions: 10:30 a.m.~12:30 p.m. | Coston Hal [C0]. Lower Level

Learn how the environmental systems around us work!

Gt an inside
Cresoovnr wharg Soo how loxk: into o
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ENangy Comas ug from natural Tuel vehicles
from hagands operate
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SAMPLE PROJECTS

PROMOTIONAL MATERIALS

Communication Arts & Sciences ;s g _ You are cordially invited to join

- 30 Y e sidant Milton Santiago,
Media and TGN i B0 Ofios ok Earott Developgent
Digital Film 9 = . and Agentcy” for a special event,

Production 4 3

<7 § _ ! : i i .ru.:" .*uru T ru{f.rf.rr.a( :}’:(-
L¥otidio  aay CAREER GEAR

MONDAY, DECEMBER 2, 2024,
10:00 AM - 11:30 AM
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SAMPLE PROJECTS

BUILDING & DOOR SIGNS

Gould Memorial
Library

Bronx Community College Brand Guidelines

GM 104

Communications & Marketing Office

Deivid Valdez
Graphic Designer

Yuri Lopez
Graphic Designer




SAMPLE PROJECTS

EVENT SIGNS

ASSOCIATE OF ART

LIMNE UP HERE

g

FACULTY

LINE UP HERE

g

ASSOCIATE OF SCIENCE

LINE UP HERE

&

Bronx Community College Brand Guidelines
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LIME UP HERE

g

PRESIDENTIAL &
DIGNATARY PARTY

LIMNE UP HERE

g

ASSOCIATE OF
APPLIED SCIENCE

LIME UP HERE

g



COMMUNICATIONS AND MARKETING

The Office of Communications and Marketing is responsible for ensuring that our marketing efforts
are effective and meet the highest standards in terms of design, which includes both visual and
editorial content. We also oversee the BCC website and all our official BCC social media platforms.
This office publishes UPDATE, the electronic newsletter distributed to all students, faculty and staff,
BCC alumni and CUNY leadership.

Media inquiries on all college matters are handled directly by the Office of Communications and
Marketing. If you are approached by a member of the working press requesting information or an
on-campus interview, please contact us and alert your department/office head. Please don't invite
media on campus without first alerting us. Public Safety will not allow members of the working press
on campus without prior approval. Don't forget to let us know if you or your work has been recently
featured in a media outlet so that we can share it with the rest of the campus.

Bronx Community College Brand Guidelines




COMMUNICATIONS AND MARKETING

HOW TO SUBMIT APROJECTTO C&M

Communications and Marketing now uses ServiceNow (the same workorder system as IT).
You can submit requests for all the services provided by Communications and Marketing via
ServiceNow. This includes but is not limited to banners, posters, brochures, invitations, web banners,
web projects and requests for social media marketing, etc.

To submit your project via ServiceNow, please follow the below steps:

1. Go to BCC Website and click on Quick Links at the top right side of the page.

2. Click on Work Orders

3. On the Work Orders Page, go to Communications and Marketing link.

4. You will be redirected to the CUNY IT Service Now Help page.

5. Go to login at top right of page (Use CUNY login)

6. Click on (Catalog) at top right of page.

7. Go to Categories box on left side of page.

8. Go to BCC Catalog

9. Scroll down to BCC - Marketing Box

10. Fill out the Request Form

11. If you have any attachments, add at the bottom.

12. Finally, submit form

Bronx Community College Brand Guidelines




COMMUNICATIONS AND MARKETING
HOW TO SUBMIT A PROJECT TO C&M

If you have any questions about Service Now,
please contact Technology Service Center at Ext. 5969,
or tsc@bcc.cuny.edu

If you have any questions about your design project,
please contact Thérese LeMelle
at therese.lemelle@bcc.cuny.edu or 718-289-5160.

If you have any questions about your web or social media request,
please contact Phillip Honstein
at phillip.nonstein@bcc.cuny.edu or 718-289-5143

Bronx Community College Brand Guidelines




COMMUNICATIONS AND MARKETING

RULES AND PROCEDURES FOR POSTING AND HANGING FLYERS,
POSTERS AND BANNERS ON CAMPUS

Communications and Marketing also manages the locations for hanging banners, posters and flyers and installing signage. Our objective is to ensure
that campus messaging is consistent and in the College brand and that the physical campus is looking clean and orderly. The Office of Communications
has put together some guidelines for posting, hanging and installing signage in strategic locations on the Campus.

In order to post, hang or install signage in the above listed area, you must put in a request to the Office of Communications and Marketing via
ServiceNow. Every effort to accommodate requests will be made. Remember, signage that is being made inhouse is printed by Duplicating and the
actual installation will be made by Physical Plan Services (PPS). When calculating lead time for a project please include time for PPS and Duplicating.

The vertical banners located at the entrances and clock tower will be used for events and announcements.
The horizontal banners located on the exterior fences will be for long-term messaging.

The following areas and sizes are available for signage requests:

- Hall of Fame Entrance
-10 vertical 36"w x 55'h

- Exterior fence at the Hall of Fame Entrance
- 10 horizontal 26"w x 36'h

« University Avenue Entrance
- 6 vertical 36"w x 55'h

« Exterior Fence North and South of University Avenue Entrance
- 10 horizontal 96"w x 36’h (20 total)

« Alumni Gym Fence
- 8 banners 70"w x 30"h

+ Osborne Gate
- 4 vertical 36"w x 55'h

« Clock Tower
- 4 sides vertical 42"w x 65"h

Please be sure to include in your note with your ServiceNow submission:
- The location you would like your sign/banner(s) to appear

- Timeframe — dates you want your banner(s) posted

« Microsoft Word file with copy

- Images/artwork/logotypes if you have any
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COMMUNICATIONS AND MARKETING

RESOURCES FOUND ON OUR WEBSITE

ETURENTE  CAMPUL LI FACLLTY b ATARF  FRASUY L COURGILORT  PORRDATION LALLM GV ﬂ

Guidelines Procedures
http:./www.bcc.cuny.edu/about-becc/communica- NIT MEAT A, LA D Al
tions-and-marketing/web-digital-content/quidelines-proce-

aures/

Roles and Responsibilities
http:/www.bcc.cuny.edu/about-bcec/communica-
tions-and-marketing/web-digital-content/roles-responsibili-
ties

. Lo $45,830 Average salary 3 years after graduation
Web Content Guiding Principles $51,679 Average salary 5 years after graduation

http:/www.bcc.cuny.edu/about-bcec/communica-
tions-and-marketing/web-digital-content/quiding-principles

Project Request for Web
http:/www.bcc.cuny.edu/about-bcec/communica-
tions-and-marketing/web-digital-content/resources, APBLY NOW BEGUEST MPORMATION

|
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COMMUNICATIONS AND MARKETING

RESOURCES FOUND ON OUR WEBSITE

Social Media Marketing

https:/www.f k.com/bronx
https:/twitter.com n
https:/www.instagram.com n
https:/www.linkedin.com/school/5177. min
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http://www.bcc.cuny.edu/about-bcc/communications-and-marketing/social-media-marketing/
https://www.facebook.com/bronxcc
https://twitter.com/bcccuny
https://www.instagram.com/bcccuny/
https://www.linkedin.com/school/517758/admin/

COMMUNICATIONS AND MARKETING

RESOURCES FOUND ON OUR WEBSITE

Editorial Style Guide

The editorial style guide has been created to provide an easy and effective way to maintain a consistent format when writing copy.

htto:/www.bcc.cuny.edu/about-bcc/communications-and-marketing/editorial-style

editorial-style-guide/

UPDATE Newsletter
htto:/www.bcc.cuny.edu/about-bcec/news-publications/more-news
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COMMUNICATIONS AND MARKETING

COMMUNICATIONS AND MARKETING CONTACT INFORMATION:

Richard Ginsberg Thérese M. LeMelle

Assistant Vice President Director, Communications and Marketing
of Communications and Marketing therese.lemelle@bcc.cuny.edu
richard.ginsberg@bcc.cuny.edu 718-289-5160

718-289-5770

Phillip Honstein
Ramona Barksdale Electronic Media Manager

Assistant to _ phillip.honstein@bcc.cuny.edu
Assistant Vice President of
718-289-5143

Communications and Marketing
ramona.barksdale@bcc.cuny.edu
718-289-5457

For more information on branding and web best practices, please visit
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